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INTRO

e-Commerce?

Ecommerce, also known as electronic commerce or internet commerce, refers to the buying and selling of goods or
services using the internet, and the transfer of money and data to execute these transactions

Ecommerce is often used to refer to the sale of physical products online, but it can also describe any kind of

commercial transaction that is facilitated through the internet.
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INTRO

E-Commerce Logistics is
1. Online system : Online Logistics system that composes customer's E -Commerce Chain together
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2. Cost Leadership : leferentlal Cost Leadership using Online System and Onllne Data

[Leading company case]
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1. The wond's largest e-Commerce market

Asia-North America Cross Border Transactions (CBT) is
the most activiest and largest in the global e-commerce market.
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* Source : Research paper Cross-border e-commerce logistics — Strategic success factors for airports
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2. e-Commerce Market Analysis

The e-commerce market is expected to continue to grow at a high level of 18% and reach about
6,000 trillion in  2022. More than anything Considering the recent trend of expansion and generalization of
untact consumption due to COVID -19, growth exceeding the current forecast is also possible.

[Global EC market size]

A2015 ~ 22 Y CAGR : 18% (2015 ~ 2019 : 21%)

[Major EC Markets]

AAsia: about 3,700 trillion in 2022, 63% share

A2022Y Global EC market size :5,9670 AAsia, North America and Europe occupy 95%,
_ 5,967 leading the growth of the market
Unit: KRW
Market size: Based on product sales +1,376 Unit - trillion won
(Gross Merchant Value) : Py
4,591 Area 2015 2017 2020 2022 M/S (15~ 22)
Unit trillion won +1,766 Asia 992 1,68 2971 378/  63%  21%
North 0 0
2 825 America 416 528 747 980 16% 13%
+935
Europe 419 520 719 982 16% 13%
1,890
South 46 68 107 153 3%  19%
America
Central As 17 26 47 68 1% 22%
B 7 0, 0,
2015 2017 2020 2022 Total 1,89C 2,828 4591 5,96 100 18%

Source eMarketer (2015~2020 A»* © ) Mckinsey & Company (ECA» 2017 ~2022 ¢ U CAGR)
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